Key art - Stoli (applied to all flavors)  Art Director: Casiel Kaplan Creative Director: Michael Landou



Art Director: Casiel Kaplan Creative Director: Michael Landou

Key art - Stoli (applied to all flavors)
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Creative Director: Michael Landou

multi flavor shot, snow treatment, rack designs  Art Director: Casiel Kaplan

Key art -
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RUSSIAN VODKA

POS - selected items  Art Director: Casiel Kaplan Creative Director: Michael Landou



Maks this napkin
evan more axobio

Askm F\ :
apout’'a '

Kahlia
Shaker

- .:‘l. ; = .
the everyday/exotic L (77

POS - selected items  Art Director: Casiel Kaplan Creative Director: Michael Landou
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POS - Mandated to increase liqour sales during superbowl time.  Art Director: Casiel Kaplan Copywriter: Jon Ruby Creative Director: Roger Norris
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Casiel Eaplan
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Identity design - former art gallery/devo hang out, now trippy poster shop  Art Director: Casiel Kaplan



back to school
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New business pitch - Goodys  Art Director: Casiel Kaplan Creative Director: Roger Norris



LAST ONE TO ARRIVE HAS TO

HOWLAIKE A WOLF

WHENEVER A
BEARDED MAN ENTERS.

Print campaign - Canadian Club  Art Director: Casiel Kaplan Creative Directors: Daniel Armyn & Joe Jelic

BETWEEN 9 AND 11,
A FABRICATED STORY OF

SURVIVAL musT BE
TOLD TOA COMPLETE STRANGER.

ON TUESDAY NIGHTS,

COCKERSPANIEL must
BE USED INCONVERSATION

A A MINIMUM OF 81X TIMES.

WHEN A NEW BOTTLE IS OPENED,
EVERYONE MUST YELL

“IT'S A BOY. ir's'aBoy,
OHMY GOD.ITS A BOY."

WHEN SPEAKING TO ANYONE
WITH A FOREIGN ACCENT,
YOUMUST CLAIM TO BEFROM

BAVARIA.




Logo design - video game awards (client requested a punk rock Iook)  Art Director: Casiel Kaplan



The New Baconator™ B 7§ 8 o The New Baconator:
Careful. It can seflse_fear. b " & Careful. It can sense fear.

i : ‘Gre‘ﬁ-chicken with a Little More G"l‘gy il
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Fresh, Never Frozen. Thats right.”

Find your tender, Discover the path

center cut. toward greener living.

Taste a Garden Fresh Salad Sensation today.

The 1/4 Ib. Single.

-, -
That's right.” ey £t it iR hm
SRR W R i e L D

s right. s right.©® ¥
oo Thats right- coThat's righ oo That's right.©®

i | wegmnt My

For m.ﬂn.g‘h:r.;q.p s : " W Juicy iy = F = , b : [\, burger to sizzle!
GRAB THE T . e = _—L |

CHEDDAR
BACONATOR

Look and Feel, logo revamp, menuboards, POS - Wendys Designer: Casiel Kaplan Copywriter: Tom McConville Art Director: Omar Padron
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reestyle -
100+ Drink Choices fl’eeSty|e

1 machine

freestyle.

00+ D¥ink Choices N Cagm

. ./ 100 plus
: ". drink choices
( ety

freestyle.

| The #1 way
) to complete
your meal

Certoly

freestyle.

Now at
Wendy’s

s prilliant: | G

Signage and Digital - Introducing Coke Freestyle at Wendy’s



SAATCHI & SAATCHI

Film Festival - first round for poster and trophy design  Art Director: Casiel Kaplan GCD: Carlos Sanchez
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Film Festival - second exploration under the “intergalactic” concept Art Director: Casiel Kaplan GCD: Carlos Sanchez
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'GOURMET

WAKCYPEPECIAL, SO

BRAIILIAN SUNRISE MOMHNING CAFE

ARRIVE AT
FOLGER'S FINEST

| THE QOUEBMET THAT TARDE YOL AWAY i
=

Header Card - Folgers  Art Director Team: Casiel Kaplan & Michael Cammara Copywriter: Fred Massin Creative Director: Michael Landou
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SAATCHI & SAATCHQ(

Xetica - rough

Grand Prix

< Vision ?Leadership Work Contact Network News

SSX Reelsin a

Care for their child, we helped Wal-Mart in
China redesign their baby care center to
reflect life through the eyes of the
children. Interactive communication and
playful imagery helped bring this idea to
life in their stores.

Putting the fizz back in soft drinks
Care for their child, we helped Wal-Mart in China redesign their baby care center to
reflect life through the eyes of the children. Interactive communication and playful

SSX NY wins P&G fine fragrance
Care for their child, we helped Wal-Mart in China redesign their

baby care center to reflect life through the eyes of the children. “
Interactive communication and playful imagery helped bring this
idea to life in their stores.

Why were different

Care for their child, we helped Wal-Mart in China redesign their baby care center to reflect life
through the eyes of the children. Interactive communication and playful imagery helped bring
this idea to life in their stores.

Have a question?

Ask an Expert

chi & Saatchi X. All riahts reserved. | Terms & Conditions
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Identity - Saatchi X  Art Director: Casiel Kaplan T-shirt design: Michael Cammara GCD: Carlos Sanchez
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Art Director Team: Casiel Kaplan & Josiah Merrel

Print campaign - Old Grandad Whiskey
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Look and site - Cult360 (selected designs + style boards) (in the end client wanted a mash up of em’ all together)  Art Director: Casiel Kaplan




" TO INSPIRE, L UKE WHY DOES
PROVOKE & OGKTAIL M

WHY? A COCKTAIL MENU

» IT'S LIKE
DRAW STRAWS Ti g2 THAT'S WHY
a Suggestion T DEJAVU WE NEED TO
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— s A IR e E" SOMETHING NEW
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OFF-TRADE
TACTICS

[SMIRNOFF] ol
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Print and POS - Smirnoff Art Director: Casiel Kaplan ECD: Marsha Meredith
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MUSIC TELEVISION®

Outdoor shades - MTV

Designer: Casiel Kaplan Design Director: Lance Rusoff Creative Director: Jim DeBarros




Print ad - MTV
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Designer: Casiel Kaplan Copywriter: Erhan Erdham Design Director: Chris Truche

fresher

Congrats to Halifax, this year’s MTV2 Dew Circuit Breakout. A few months ago, you guys
were so fresh, nobody knew who you were. But today, you’re joining an esteemed list
of previous breakouts, including Taking Back Sunday, Yellowcard, Hawthorne Heights
and HelloGoodbye. New music fans everywhere thank you.




Zz

RATE MY ' \ Z
PROFESSORS.COM g{J!CIIE } ﬁ Rate My
’.”I

4, PROFESSORS.COM
O@ O O O < Professors.com

&£

ﬁi% :{: I RaTE My }; % g’?g?elgé}(;rs.com

RATE MY Y, professors

PROFESSORS
s R at M ,QE: gl%ggelgg;rs.com
rate my é RATE %PROFESS(QS.COM y}

professors IV W/ PRIFESSIRS (o

N\

Rate My
Professors.com

rét%> my
roressors
P 7% Rate My

S Rate My A
Professors.com o e,
" Professors.com

Kate M,
Frotsesors.ion w RATE MY
* w RATE MY PROFESSORS | @ COM |

Logo design - mtvU Rate my professors  Designer: Casiel Kaplan Design Director: Lance Rusoff Creative Director: Jim DeBarros
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ALL NEW
ERISODES

OCT. 27
BEAVIS..BUTT-HEAD
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Ad campaign - Beavis and Butthead Designer: Casiel Kaplan Design Director: Thomas Berger Creative Director: Jeffrey Keton
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Logo and Look - Campus Invasion  Designer: Casiel Kaplan Design Director: Thomas Berger Creative Director: Jeffrey Keton
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in home campaign - VMAs  Designer: Casiel Kaplan Design Director: Thomas Berger Creative Director: Jeffrey Keton



A TEEN WOLE NOVEL
NANCY ROLDER

i TEEN '.'.'[Fl.F KOTEL
KENET HOLDER

Bookcover - Teen Wolf  Designer: Casiel Kaplan Design Director: Thomas Berger Creative Director: Jeffrey Keton
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Various MTV - Dvd packaging, ramen promo, Walmart cd divider, notebooks, stickers, flyers, water bottle  Designer: Casiel Kaplan Creative Director: Jim DeBarros
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Get out your crayons, kids! IS
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VIDEO MUSIC AWARDS

AUGUST 29
SPNM LIVE NYC

hosted by, JIMMY "Au.on

Various MTV - Dvd packaging, Alternate Campus invasion, VMAs through the years
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Various - Art director: Casiel Kaplan
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Music Visionary of the Year
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Various - Megazine pitch and masthead, Sirius look and web advertising, cd packaging, wine label, edition tin, Sci Fi holiday card, Fruja look and header card  Art Direction & Designer: Casiel Kaplan Creative Direction: Various
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Packaging redesign - Glamour flavours (upper left shows original pack) Designer: Casiel Kaplan Design Director: Lei Chandler



LR TR

PINKS
20
superslims
M
;

o AR

I’L\kﬁ.

AP \%\N\ m\\xw

!eu,

2 .,«____N_EN_: 27

;

=

o

=
,_._,A,u_._,.ﬂ.&&mu\“ 2
.:_._&_mexﬁ s

Designer: Casiel Kaplan Design Director: Lei Chandler

Packaging redesign - Glamour Pinks (lower right went on to testing)
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Look and feel - Glamour  Designer: Casiel Kaplan Design Director: Lei Chandler



Your lips
will Ghank

Your cold sore won'

Abreva

ABREVA® starts to work immediately
on contact and is clinically proven to o
shorten the duration of your cold sore. ‘@=< J

him.

ABREVA" starts to work
immediately on contact
and is clinically proven
to shorten the duration
oF your cold sore.

TH—

Shopper Campaign - 2 day Abreva pitch

Creative Director: Casiel Kaplan Creative Supervisor: Bernardo Andrada Designer: Bruce McGowan Copywriters: Sabiha Chaundry, Josh Goldberg

B
FAST-FORWARD THROUGH ,’
YOURCOLD SORE.
YOUR LIPS ARE WORTH IT.

ABREVA starts to work immediately on contact
and is clinically proven to shorten the duration of your cold sore,




autty Feast!

Besides US: qobody loves nus more
e

R
ow e’ inside Ut an
els. TheYi:‘rhey could! So when it comes

ot butter who better to ask than
n I

reaneighborhood critters?

To promote Nutter Butter

effective way,
ing and cost-e : )
, engag! g ter Benches in strategic

o benches will be shaped like cookies,
il contain automated peanut
al squirre\s. They'll be'uﬂmded
ers d enjoy @ autty feast! Tt will u\\ow.
nches and ¢ ures, upload and share at their
: 1e u:clluﬂler Butter is nut-thing
see

eanut 0
o feed loc

Promotion - Nutter Butter = ECD: Michael Landou Creative Director: Casiel Kaplan Designer: Bruce McGowan Copywriter: Sabiha Chaundry
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Poster and stunt - Comedien Etienne Dano  Art Direction & Design: Casiel Kaplan Creative Direction: Various



EVERY SIP. (%
A GENTLEMAN:

.
CARNIVOR®
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YOURS FOR
THE TASTING.
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In-store materials - Gallo ECD: Michael Landou Creative Director: Casiel Kaplan Designer: Bruce McGowan Copywriter: Sabiha Chaundry 3d designer: Ryan Jackson



CELEBRATE OUR

GRAND

BEER OPENING

Key Visuals - Heineken Creative Director: Kate Kemp Creative Director: Casiel Kaplan Copywriter: Russell Johnsen

TAILGATE WHEREVER
YOU CHOOSETO PARK IT

YOUR HOUSE. YOURTEAM’S HOUSE. ANY HOUSE.

TEXT TAILGATE TO XXX-XXXX AND YOU COULD WIN A YETI COOLER.




AWARDED BEST TASTING
COMMON CIDER"

*2014 highest rated commen cider by Tastings.com

Enjoy Strongbow” Gold Apple Hard Cider Responsibly.

We Gold Acole Hard Cidar Produced by St Imuore by Bulmers Cider Comoany, Whits Plains NY 56141780
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ENJOY A SLICE OF SUMMER

WITH EVERY SIP

POUR OVER ICE TO MAKE IT STRONGBOW SEASON
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MAKE IT
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POUR  ICE TO ENJOY A
SLICE OF SUMMER
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Key Visuals - Strongbow Creative Director: Kate Kemp Creative Director: Casiel Kaplan ACD Copywriters: Bryan Williams, Greg Bandolik ~ Art Director: Michael Pudim
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Key Visuals - Strongbow Creative Director: Kate Kemp Creative Director: Casiel Kaplan Copywriter: Bryan Williams ~ Art Director: Adriana Rullen




BE THE #/GUMCHANGER

B G2 i @ WRGLeY
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BE THE #GUMCHANGER

L

BE THE #GUMCHANGER

L

BE THE #GUMCHANGER

@ | wRiGLEY

Retail Key Visual - Wrigley CFO: Bruce Henderson ECD: Heidi Schoeneck Art Director: Casiel Kaplan Copywriter: Jordan O. Simonson




BUY ONE
SHARE ONE
FREE!

Buy any one pack of Wrigley’s gum of equal
or lesser value and get the second pack free!

@ ‘ WRIGLEY

PIECE OUT!

4 hr flight middle seat

National Key Visual - Wrigley CFO: Bruce Henderson

PIECE OUT!

funky meatball

WRIGLEY’g

change the vibe

PIECE OUT!

before you pucker up burger breath

ECD: Heidi Schoeneck Art Director: Casiel Kaplan Copywriter: Jordan O. Simonson
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Key Visual & tactics - Wrigley CFO: Bruce Henderson ECD: Heidi Schoeneck Art Director: Casiel Kaplan Copywriter: Jordan O. Simonson
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Retail Activation - Bayer CCO: Bruce Henderson ECD: Tom Wilson Design Director: E.J. Choi Art Director: Casiel Kaplan
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Web Design - various websites, some I've hand coded. Art Direction & Design: Casiel Kaplan
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Logos - a bunch  Art Direction & Design: Casiel Kaplan Creative Direction: Various




Education:

Casiel Aaron Kaplan

709 Carroll st. apt 4L — Brooklyn, NY 11215
USA: 646 942-7987 Canada: 514 240-2588

Email: casielkaplan@yahoo.com

School of Visual Arts Bachelor of Fine Arts
September 1999—May 2003

Skills:

Applied
Knowledge:

Extensive
Skills:

Experience:

Present
March 2014

March 2014
March 2013

February 2013
July 2009

March 2009
November 2008

November 2008
February 2008

February 2008
March 2005

Print advertising
Integrated advertising

Creative concepting
Art Direction
Geometry Global

Creative Director

Ogilvy Action
Creative Director

Independent
Art Director

Fitch
Senior Designer

Saatchi & Saatchi X
Senior Designer

Independent
Art Director

Career Technical Education Certified in Commercial Art

September 1996—July 98

Shopper marketing
Experiential marketing

Adobe Creative Suite
Typography

Imperial Tobacco, GSK,
Flexjet, Eidos, Evenko, P&G

Imperial Tobacco, Evenko,
P&G

Orange Collar Media
Various ecommerce clients

MTV
MTV off-air

Saatchi & Saatchi X
Wendys, Amex

Imperial Tobacco

Wendy's, P&G, Walmart

MTV
Off-air design

Blister

Bravo, USA, MTV
Digital Graphics
Museum of Modern Art

Publicis Dialog
Allied Domecgq Spirits

Scholastic
Scholastic

Saatchi & Saatchi X
Wendys

Cult360
Asteline, Agave 99, Sanyo

Identity development Production Web design
Packaging Animation UX

Key art Silkscreen Short copy
Layout

Lead a team of 13
Below the line advertising, B2B advertising, Packaging, Identity

Lead a team of 20
Below the line advertising, B2B advertising, Packaging, Identity

Creative direction
Web design, Identity and Branding

Design
Print advertising, Outdoor, Identity and branding, Broadcast design

Art direction and Design
Below the line advertising, Identity and branding

Design
Packaging, Shopper marketing

Design and Art Direction
Shopper marketing, Identity and branding

Design
Print advertising, Identity and branding, Apparel

Art direction and Design
Below the line advertising, Packaging, Identity and branding

Screen printing, Typography touch-up
New exhibitions

Art direction and Design
Below the line advertising, Identity and branding

Design
Editorial and Publications

Art direction and Design
Below the line advertising

Art direction and Design
Through the line advertising, Packaging



