
Key art - Stoli (applied to all flavors)     Art Director: Casiel Kaplan   Creative Director: Michael Landou



Key art - Stoli (applied to all flavors)    Art Director: Casiel Kaplan   Creative Director: Michael Landou



Key art - multi flavor shot, snow treatment, rack designs     Art Director: Casiel Kaplan   Creative Director: Michael Landou



POS - selected items     Art Director: Casiel Kaplan   Creative Director: Michael Landou



POS - selected items     Art Director: Casiel Kaplan   Creative Director: Michael Landou



POS - Mandated to increase liqour sales during superbowl time.     Art Director: Casiel Kaplan   Copywriter: Jon Ruby   Creative Director: Roger Norris



Gift wrap - Bravo     Art Director: Designer   Creative Director: Allan Wei



Party - USA ad sales party, chair/gift     Art Director: Casiel Kaplan   Creative Director: Allan Wei



Identity design - former art gallery/devo hang out, now trippy poster shop     Art Director: Casiel Kaplan



New business pitch - Goodys     Art Director: Casiel Kaplan   Creative Director: Roger Norris



Print campaign - Canadian Club     Art Director: Casiel Kaplan   Creative Directors: Daniel Armyn & Joe Jelic



Logo design - video game awards (client requested a punk rock look)     Art Director: Casiel Kaplan



Look and Feel, logo revamp, menuboards, POS - Wendys     Designer: Casiel Kaplan   Copywriter: Tom McConville   Art Director: Omar Padron  
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The Monterey Ranch
Chicken Sandwich!

Great Chicken with a Little More Giddy Up.

Monterey Jack cheese & Zesty 
Bacon Ranch sauce on top of our 
Tender, Center Cut Chicken.

$  .
SMALL COMBO

$  .
   SANDWICH

FOR A LIMITED TIME ONLY



It ’s Brilliant.

100+ Drink Choices
100+ Drink Choices

It ’s Pouring.

Signage and Digital - Introducing Coke Freestyle at Wendy’s



Film Festival - first round for poster and trophy design     Art Director: Casiel Kaplan   GCD: Carlos Sanchez



Film Festival - second exploration under the “intergalactic” concept   Art Director: Casiel Kaplan   GCD: Carlos Sanchez



Header Card - Folgers     Art Director Team: Casiel Kaplan & Michael Cammara   Copywriter: Fred Massin   Creative Director: Michael Landou
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Identity - Saatchi X     Art Director: Casiel Kaplan   T-shirt design: Michael Cammara    GCD: Carlos Sanchez   



Print campaign - Old Grandad Whiskey     Art Director Team: Casiel Kaplan & Josiah Merrel



Look and site - Cult360 (selected designs + style boards) (in the end client wanted a mash up of em’ all together)     Art Director: Casiel Kaplan



Print and POS - Smirnoff    Art Director: Casiel Kaplan   ECD: Marsha Meredith



UNION
BAM’S UNHOLY

UNION
BAM’S UNHOLY

Outdoor shades - MTV     Designer: Casiel Kaplan   Design Director: Lance Rusoff   Creative Director: Jim DeBarros



fresherfresh
Congrats to Halifax, this year’s MTV2 Dew Circuit Breakout. A few months ago, you guys 
were so fresh, nobody knew who you were. But today, you’re joining an esteemed list 
of previous breakouts, including Taking Back Sunday, Yellowcard, Hawthorne Heights 
and HelloGoodbye. New music fans everywhere thank you.

Print ad - MTV     Designer: Casiel Kaplan   Copywriter: Erhan Erdham   Design Director: Chris Truche



Logo design - mtvU Rate my professors     Designer: Casiel Kaplan   Design Director: Lance Rusoff   Creative Director: Jim DeBarros
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MIKE JUDGE’S

Ad campaign - Beavis and Butthead     Designer: Casiel Kaplan   Design Director: Thomas Berger   Creative Director: Jeffrey Keton
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Logo and Look - Campus Invasion     Designer: Casiel Kaplan   Design Director: Thomas Berger   Creative Director: Jeffrey Keton

2011
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FESTIVAL
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in home campaign - VMAs     Designer: Casiel Kaplan   Design Director: Thomas Berger   Creative Director: Jeffrey Ketonin home campaign - VMAs     Designer: Casiel Kaplan   Design Director: Thomas Berger   Creative Director: Jeffrey Keton



Bookcover - Teen Wolf     Designer: Casiel Kaplan   Design Director: Thomas Berger   Creative Director: Jeffrey Keton



Various MTV - Dvd packaging, ramen promo, Walmart cd divider, notebooks, stickers, flyers, water bottle     Designer: Casiel Kaplan   Creative Director: Jim DeBarros



Various MTV - Dvd packaging, Alternate Campus invasion, VMAs through the years

Option 4 - concert

© 2007 MTV NETWORKS. ALL RIGHTS RESERVED. MTV.COM

ANYTHING GOES. LIVE.
SUNDAY 9/9@9p

VMA.MTV.COM



Various - Art director: Casiel Kaplan



Various - Megazine pitch and masthead, Sirius look and web advertising, cd packaging, wine label, edition tin, Sci Fi holiday card, Fruja look and header card     Art Direction & Designer: Casiel Kaplan   Creative Direction: Various



Packaging redesign - Glamour flavours (upper left shows original pack)     Designer: Casiel Kaplan   Design Director: Lei Chandler



P I NK S P I NK S

Packaging redesign - Glamour Pinks (lower right went on to testing)     Designer: Casiel Kaplan   Design Director: Lei Chandler



You’ve got 
taste!

Look and feel - Glamour     Designer: Casiel Kaplan   Design Director: Lei Chandler



Shopper Campaign - 2 day Abreva pitch     Creative Director: Casiel Kaplan Creative Supervisor: Bernardo Andrada   Designer: Bruce McGowan   Copywriters: Sabiha Chaundry, Josh Goldberg

PH
ARM

ACIST

RECOMMEND

ED

ABREVA® starts to work immediately 
on contact and is clinically proven to
shorten the duration of your cold sore.
Soothes on contact; Drug Product Monograph Abreva November 26, 2013.



Promotion - Nutter Butter     ECD: Michael Landou    Creative Director: Casiel Kaplan   Designer: Bruce McGowan   Copywriter: Sabiha Chaundry

 Nutty Feast!AA



Poster and stunt - Comedien Etienne Dano     Art Direction & Design: Casiel Kaplan   Creative Direction: Various



In-store materials - Gallo   ECD: Michael Landou   Creative Director: Casiel Kaplan   Designer: Bruce McGowan   Copywriter: Sabiha Chaundry   3d designer: Ryan Jackson



Key Visuals - Heineken   Creative Director: Kate Kemp   Creative Director: Casiel Kaplan    Copywriter: Russell Johnsen



Key Visuals - Strongbow   Creative Director: Kate Kemp   Creative Director: Casiel Kaplan    ACD Copywriters: Bryan Williams, Greg Bandolik    Art Director: Michael Pudim



Key Visuals - Strongbow   Creative Director: Kate Kemp   Creative Director: Casiel Kaplan    Copywriter: Bryan Williams    Art Director: Adriana Rullen



Retail Key Visual - Wrigley   CFO: Bruce Henderson    ECD: Heidi Schoeneck  Art Director: Casiel Kaplan   Copywriter: Jordan O. Simonson

BE THE #GUMCHANGER
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National Key Visual - Wrigley   CFO: Bruce Henderson   ECD: Heidi Schoeneck  Art Director: Casiel Kaplan   Copywriter: Jordan O. Simonson

BUY ONE
SHARE ONE
FREE!
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec 
bibendum nunc gravida volutpat consectetur. Aliquam urna ante, 
aliquet sed tellus in, tincidunt auctor quam. Aenean quis efficitur 
arcu. Vestibulum elementum euismod lobortis. Donec dignissim, 
elit id vehicula bibendum, mi felis lobortis ex, in imperdiet metus 

Buy any one pack of Wrigley’s gum of equal 
or lesser value and get the second pack free!



Key Visual & tactics - Wrigley   CFO: Bruce Henderson   ECD: Heidi Schoeneck  Art Director: Casiel Kaplan   Copywriter: Jordan O. Simonson



Retail Activation - Bayer   CCO: Bruce Henderson    ECD: Tom Wilson   Design Director: E.J. Choi  Art Director: Casiel Kaplan

    Help
your
      self 
to heart
health

    Help
your
      self 

to happier
       feet

    Help
your
      self   to core   

essentials  

    Help
your
      self 

to doing
more

    Help
your
      self to
  healthy
  savings

4-Week
Promotion

Heart Health 
Month

Arthritis 
Month

Back to  
School

New 
Year

Healthy Hub

Buy any 2 Bayer Consumer 
Care products and get 1 free!
Offer valid at participating Walmart stores for a limited time.

Snap your healthy self, 
post it with #helpyourselfie, 
and get $1 off any Bayer 
Consumer Care product!

Post a selfie. 
  Save a dollar!

Just ran my first 5k!!! 
#helpyourselfie
Doug_danger    #Help

your
     selfie



Web Design - various websites, some I’ve hand coded.     Art Direction & Design: Casiel Kaplan



Logos - a bunch     Art Direction & Design: Casiel Kaplan   Creative Direction: Various
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Casiel Aaron Kaplan
709 Carroll st. apt 4L— Brooklyn, NY 11215
USA: 646 942-7987   Canada: 514 240-2588  
Email: casielkaplan@yahoo.com

Education:
School of Visual Arts Bachelor of Fine Arts  Career Technical Education Certified in Commercial Art 
September 1999—May 2003  September 1996—July 98

Skills:
Applied • Print advertising • Shopper marketing • Identity development • Production • Web design 
Knowledge: • Integrated advertising • Experiential marketing • Packaging • Animation • UX 

Extensive • Creative concepting • Adobe Creative Suite • Key art • Silkscreen • Short copy  
Skills: • Art Direction • Typography • Layout  

Experience:
Present   Geometry Global  Imperial Tobacco, GSK,   Lead a team of 13  

March 2014  Creative Director   Flexjet, Eidos, Evenko, P&G • Below the line advertising, B2B advertising, Packaging, Identity 

March 2014   Ogilvy Action  Imperial Tobacco, Evenko,   Lead a team of 20 
March 2013  Creative Director  P&G • Below the line advertising, B2B advertising, Packaging, Identity 

February 2013  Independent  Orange Collar Media  Creative direction 
July 2009  Art Director  Various ecommerce clients • Web design, Identity and Branding

    MTV  Design 
    MTV off-air • Print advertising, Outdoor, Identity and branding, Broadcast design

    Saatchi & Saatchi X  Art direction and Design 
    Wendys, Amex • Below the line advertising, Identity and branding 

March 2009  Fitch  Imperial Tobacco  Design 
November 2008  Senior Designer   • Packaging, Shopper marketing 

November 2008  Saatchi & Saatchi X   Wendy’s, P&G, Walmart   Design and Art Direction 
February 2008  Senior Designer   • Shopper marketing, Identity and branding 

February 2008  Independent  MTV  Design 
March 2005  Art Director  Off-air design • Print advertising, Identity and branding, Apparel

    Blister  Art direction and Design 
    Bravo, USA, MTV • Below the line advertising, Packaging, Identity and branding

    Digital Graphics  Screen printing, Typography touch-up 
    Museum of Modern Art • New exhibitions 

    Publicis Dialog  Art direction and Design 
    Allied Domecq Spirits • Below the line advertising, Identity and branding

    Scholastic  Design 
    Scholastic • Editorial and Publications

    Saatchi & Saatchi X  Art direction and Design 
    Wendys • Below the line advertising

    Cult360  Art direction and Design 
    Asteline, Agave 99, Sanyo • Through the line advertising, Packaging 


